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THE GROWTH OF POLYGRAPHIC

—rhis is the story of a printing company—of its start in a
small shop thirty years ago, its growth, its people and the
work it does. But it is also the story of a printing process,
whose rise in the same thirty vears has been the wonder of
the printing world.

The company is the Polygraphic Company of America,
The process is offset lithography. When Polygraphic made
its bow in 1924, “ofiset’ was the plain Jane of the printing
business, content to do the jobs that called for cheap, fast
reproduction without too much concern for quality. As a
fine art and craft, lithography had an honored history,
extending back for more than a century and coming down
through Currier & Ives to fine works of modern art. But
hand lithography was dying out and photo-mechanical
offset lithography was barely struggling to its feet.

The history of printing in the last thirty years is largely
the history of offset. While the other methods have stood

virtually still, offset lithography has steadily improved its
quality, year after year, until today it sets the standard for
many ficlds of printing. From practically nothing, it has
increased its share of the business to over one third of all
U. S. printing, or well over §1 bilion a year. [ts growth,
morcover, has occurred precisely in these fields where print-
ing progress has been most striking—in advertising booklets
and mailing picces, folders and catalogs, art prints and greet-
ing cards, children’s books, posters, displays and packages.

The reason for offset’s spectacular success is not hard to
find. It offers fine quality at low cost. It enables the client
to fill his printed material with photographs anel art work,
to make it glow with color, and still stay within a reasonable
budget. The bright, colorful look of modern printed ma-
terial is due in large measure to offset lithography.

The success of offset has been divectly responsible for the
success of Polygraphic. But Polygraphic in return has
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of ink, four rollers, Jour proofs from single-color plates.
Each plate prints a pattern of tiny dets which, Seferin-
posed on each other, make the four-color preture an this page.



Roeert M. WERBLOW, president of the Polygraphic Company.

played a significant role in the development of the process
and especially in raising the standards of the highest quality
offset work: Indeed the two stories are so closely related that
it would be impossible to tell the one without the other.

The Lithographic Process

Photolithography, or offset, is one of the three major print-
ing processes now in use. The first. and oldest of these is
letterpress, stemming from the ancient art of the woodcut
and the invention of movable type by Johannes Gutenberg
about 1450. In this process, raised type or a raised image is
inked and pressed with great force into the paper. The
second process is photogravure, derived about 1890 from
the old art of copper engraving. In this method, a screened
image or typeface is photographically fixed on a copper
plate, then deeply etched into the surface to produce a
pattern of tiny wells for holding the ink. The paper, pressed
against this plate, draws up the ink by absorption.

Offset differs importantly from both these processes,
though superficially it has some elements of each. Its image
is photographically imposed on a metal plate, as in gravure;
the image is slightly raised from the plate, as in letterpress;
but printing is done by an entirely different principle. In
offset lithography the plate never comes in contact with the
paper. The inked plate prints off on a special rubber roll,
called a blanket, from which in turn the still ink-wet image
is lightly transferred or “offset” onto paper. (The important
stages in this process are shown in pictures and text begin-
ning on page 15.) As may be seen from the nature of the
offset process, it requires little printing pressure, hence it is
the lightest, fastest, most economical of modern printing
methods.

The principle of offset lithography, like that of other
printing methods, goes back to an older art form, but one
so recent that its invention may be precisely placed. In
1796, Anton Senefelder, a poor Austrian artist, discovered
that a piece of porous stone upon which he had distractedly
jotted a laundry list in greasy crayon could be used as a
printing medium. On wetting and then inking the stone, it
became a printing plate. The greasy markings repelled the
water but held the oily ink, while the exposed portions of
the stone, which took up the water, rejected the ink. All
lithography still depends on this ancient principle that oil
and water do not mix.

A search had been going on for years prior to this discov-
ery for some cheap method of reproducing pictures in



quantity. and by the middle of the last century the hand-
drawn color lithograph enjoyved an enormous vopue, It
reached a peak. perhaps, in such popular art series as the
famous Currier & Ives prints and in a flood of lurid. senti-
mental chromolithographs gracing cards and calendars all
over the world. It also reached a state of high art in the
hands of such artists as Daumier, Toulouse-Lautree and
Matisse. But by the turn of the century the supply of special
lithographic stone was running out, other methods of color
printing were coming in, and purely hand skills were 100
slow to keep up with the rising demand for printed matter.

To stay in business, lithography had to be adapted 1o
metal plates, photography and mechanical printing. This
presented many problems. Hard, oily photographicemulsions
on zinc plates had to take the place of soft crayon on stonc.
The limited inks available and the large amounts of water
required in printing made the process hard to control.
Tones tended to blur or wash out. Through all its carly
stages the new process was confined to cheap poster work
and low-quality printing, being unable to compete with the
sharp brilliance of letterpress or the deep tonal values of
gravure,

Gradually, however, all this has changed. New plates,
new presses, new inks, electronic controls, and the reduction
of moisture in the process have all contributed 1o a revolu-
tion in printing. To the layman it is now quite difficult 10
pereeive any difference between the best of photolithography
and other forms of printing. Modern offset combines some
of the best qualities of the older processes, while providing
a decp, soft, infinitely gradated tonal range of its own.

Up From the Stone Age

The Polygraphic Company of America apprared on the
seene just as offsct lithography was strugeling up out of the
stone age. Polygraphic got into the business in a curious
way, through the back door. It came about like this:

In 1924, Robert M. Werblow, a young New York banker
with a talent for sales. saw the opportunity 1o acquire, to-
gether with his brothers, a cut-film business then trying to
break into the photolithographic trade. The time secmed
ripe for this development. The industry was still using the
old, glass photographic wet-plate for getting negatives 1o
print on metal. It was messy, uncertain, cumbersome, hae-
ardous. The new idea was to replace the wet plate with dry
eut or strip film, prepared to any dimensions. It could be
handled and developed as easily as any modern film. Robert

Werblow, joined by his brothers, established Polygraphic
with offices, plant and laboratory in New York, and sct out
to scll his Contrasto film and supplies to the printing trade.

But the trade proved hard to sell. Hand-cralt trades arc
notorously slow o change, and in its time the E}fi:“iliﬁ in-
dustry has been as slow as any. Werblow could not even
get into the plants o demonstrate hiz film. Too busy, they
said. Aflter a frustrating vear or so of this, Polygraphic went
out and bought an offset press of its own and set up a small
demonstration plant in New York to show the industry the
obvious advantages of film. Anyone was [ree 1o come in and
sce for himself its greater production speed, convenience
and ecconomy.

But the industry remained unsold. Werblow decided that
the only demonstration that would make them sit up and
take notice was one that would hit them in the pocketbook.
He set out to get some of their own printing accounts. Hear-
ing of a poster job that Paramount Pictures wanted on short
order for its Atlantic City convention that year, he asked to

bid on it. As he was leaving Paramount's office one morning.

after putting in his bid and sales talk, he ran into an offsct

J.l...‘.!]—.ﬁ WERBLOW, ;irf—,r.-:.-u.r.fr.-u amnd sales Hranager of Fr_.h_;::u:j.n.";:.;.



The plant at North Benninglon, which Polygraphic bought in
1936 and later expanded, stands beside a small stream in the
rolling Vermont countryside, approximately forty muiles east
of Albany, New York.

The officers of the Polygraphic Company meet in the board
room of the New York headquarters, with President Robert M.
Werblow at the head of the table. Left to right: Harold B.
Searles, assistant treasurer; Albert A. Clune, lreasurer; Fames
Werblow, wvice-president and sales manager; Robert M.
Werblow; FEarl E. [James, vice-president in charge of
Vermont plant operations: Harry Sykes, vice-president in
charge of greeting card production; Foseph A. Hyland, vice-
president in charge of book manufacturing.
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printei" whose account it was and to whom he had been

trying to sell film for two years.

“Mr. Jones,” he said, “I’'m going to take this job away
from you.”

Polygraphic got the job—its first—and delivered it in
such good order, at such low cost that Paramount asked it
to bid on the printing of a decorative fan for promotional
distribution in movie houses over the country. Polygraphic
got that job, too, and Paramount was a steady account there-
after. Polygraphic undertook to print Paramount’s line of
sheet music, then still being done by the old lithographic
process on stone. “With Paramount,” says Werblow, “we
took music printing out of the stone age.” In a short time,
nearly all photolithographic plants had moved over to the
use of film. Thus Polygraphic helped modernize the industry

and, in addition to its sale of film, found itself in the printing
business.

The Growth of Polygraphic

The offset process was still only a tiny part of the total
printing trade, struggling to improve quality and live down
its early crudities. To increase its sale of film, as well as to
keep its presses busy, the Polygraphic Company had to go
out and sell offset as a process. Through the Thirties it put
on lectures and plant tours to acquaint advertising men,
sales executives and others with the process. It sent out




Donald Dauis, press operator

Dexter G. Shultz, paper-cutting machine operator

Spencer A. Haynes, color photographer

Mys. Barbara Sprague, folding machine operator

The sturdy type of New England
workman seen on this page

is independent,

and quick to acquire skills.

He was a major factor

in bringing Polygraphic to Vermont.
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Charles Griffith, color stripper




Joel Towart, black-& -white photographer

Bruce La Vigne and Charles Griffith, color strippers

literature. It proselytized businessmen’s clubs. And it lost
no opportunity to press offset’s advantages.

Chief among these were speed and economy. One of the
company’s earliest coups in 1932 was to come in low bidder
on the printing of U. S. Patent Office specification pamph-
lets, receiving copy one day and going to press the next,
printing 32 pages up. Offset plates could be prepared so
fast, stripping in a variety of copy with a minimum of hand
work, that Polygraphic could offer 24-to-48-hour service.
The use of pictures was no more expensive than text, since
no engravings were required, and color was little more
expensive than black-and-white. In this field Polygraphic
and offset came to take over most of the printing of large
color display advertising.

Meanwhile, Polygraphic did not sit on the sidelines in
new developments. It put considerable money into research,
exploring and compounding its own offset inks and chem-
icals to improve quality. It experimented with a device
called a “‘talkie-typesetter,” which was one of the first,
though unsuccessful, attempts to set type directly on film by
photographic means. It also developed a one-man photo-
engraving outfit for small plants and newspapers to push
the sale of its film in engraving as well as in offset.

By the middle Thirties, however, Polygraphic’s interest
in film came to be overshadowed by its printing business.
Offset lithography had begun to catch on. Its low plate
cost, ease of correction, simple press make-ready and high
press speeds were strong selling points in the cost-conscious
Thirties. Polygraphic took on such solid accounts as Johns-
Manville, International Business Machines, The National
Broadcasting Company, Pan American Airways and many
other national accounts. Its presses grew in number, and
behind them a sound organization skilled in all branches
of photolithographic sales, arts and services. In 1940 Poly-

graphic sold out its film business to a subsidiary of du Pont
and concentrated wholly on offset lithography.

The Move to Vermont

By 1936, in fact, the business was growing so well that the
Polygraphic Company had to plan for expansion. It had
begun operations in small quarters on lower Lafayette Street
in New York City, moved uptown in 1930 to 310 East 45th
Street, and soon was sprawled over four floors of a large
printing trades building at that address. But even this was
becoming cramped, and working conditions were none too
good in New York for further expansion.




Robert Werblow and his associates made the important
decision, which took courage at the time, to move their
main operation out of New York. Later many other indus-
tries, notably chemicals, synthetic textiles, electrical appli-
ances and manufacturing of all types, discovered the bene-
fits, on an even larger scale, of decentralizing out of large
centers of population. Indeed, since the war, there has been
a steady exodus of business concerns to small towns. But at
the time Werblow decided to move most of Polygraphic’s
printing -operations out of New York, such a move was
novel and considered risky.

Looking about for a new location, Polygraphic located,
through mutual friends in the paper business, a vacant
plant at North Bennington, Vermont. The building they
found in this beautiful, historic valley of southwestern New
England was a red-brick factory which had once housed
the E. W. White Company, makers of the Kiddy Kar. All
Vermont was then at low ebb, with its small industry, mainly
textiles, shut down and its traditional occupations of dairy
farming, lumbering and quarrying doing little better. So
eager was Bennington for new industry that it offered the
company a tax-free status if it decided to settle there. But
Robert Werblow kindly turned down the offer. If the com-
pany were to settle there, he said, it would be a paying part

of the community, meeting its taxes like everyone else.
With this forthright introduction, in the New England
grain, Polygraphic was assured of a warm reception.

The company’s officers, for their part, liked the country
and they liked the look of the people who lived there. In
1936, therefore, Polygraphic moved most of its presses into
the factory beside rushing little Paren Creek on Water
Street. Behind in New York remained the administrative,
sales and art services, plus a few presses for rush single-color
work and experimentation.

The advantages of the move were not immediate and it
took some working out. With the presses went a key force
of skilled craftsmen, who require years of development, to
set up operations and train local labor. Paper mills were
economically close. A teletype line brought the new plant
into instant, fast communication with New York. The
trailer-truck put it within overnight reach of New York and
other key cities and rail centers. All the developments of
swift, modern communications were working toward such
decentralized operations. Polygraphic now has a fleet of
big trailer trucks plying the routes between Bennington
and New York and the rail heads giving it shipping access
to the whole country.

But the longest-range advantage of the move to Benning-
ton was the quality of the labor and community relations
Polygraphic found there. The New England small-town

FEvery morning Lithographic Superintendent Fack Schoenberg (left) re-
views the day’s production schedule on this big board with Jus foremen.
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workman is sturdy, independent and willing. He not only
takes quickly to training but he takes an interest and pride
in his work, an important factor in any trade as dependent
on good craftsmanship as offset lithography. Moreover, he
is intelligent and steady. Many of the men originally hired
are still on the job. There is nothing like the turnover found
in large metropolitan cities. The atmosphere is entirely dif-
ferent. The New Englander, as Robert Werblow is quick
to tell you, “‘works with you, not for you.”

Today the Polygraphic Company employs some 600 peo-
ple, about 400 in Vermont and the rest in New York. By
printing and offset industry standards, this is a large oper-
ation. The Vermont plant has nine big presses, mainly
two-color Miehle and Harris rotary offsets, ranging in size
up to the biggest, most modern and automatic Harris tak-
ing a sheet of 50 x 72 inches. Such a plant is capable of a
wide range of work. Its production now falls into three
main divisions: commercial lithography, such as high-
quality brochures, catalogs, posters; textbooks as well as
vivid, low-cost children’s books; and greeting cards, in

which Polygraphic has designed and developed a highly
successful line for all occasions. Both the greeting cards and
the Christmas children’s books provide the steady, bread-
and-butter business that enables Polygraphic to maintain
an eflicient low-cost operation while offering speedy work
and high quality to its commercial and publishing clients.
Since printing depends so heavily on individual crafts-
manship and good taste, the self-contained Vermont plant
steadily pursues a program to ensure both. Each new job
is closely scrutinized by a conference of art and camera
foremen to secure the best values obtainable. The latest
instruments and techniques are used to aid in achieving
final results. Lithographic printing foremen hold daily
morning meetings and monthly dinners to run down prob-
lems and keep craftsmanship under surveillance. Paper,

Polygraphic’s location at Bennington combines all the advantages of }

Javorable Vermont working conditions with easy access to the major
markets. Albany is only forty miles away by car, while New York
can be reached in a few hours by either rail or highway.

‘A Polygraphic truck, bearing the company’s symbolic ““Polly,”
loads at Benmington for the night run to New York. As the big
trailer trucks leave Bennington in the late afternoon, their sister
trucks start north from New York. Thus Polygraphic does not lose

a single hour of working time.
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humidity, inks and other physical factors are closely con-
trolled. The flexibility and speed of offset lithography loses
nothing by being placed in Vermont, but rather gains by
the nature and accommodation of the work force. Poly-
graphic had no trouble, for instance, getting a crew on

short notice to come in and work all one weekend to'get

out a rush job recently. It still sells speed and economy.
Polygraphic also still keeps abreast of new developments.
A technical committee representing all departments meets

in Bennington once a month to discuss and evaluate the '
latest advances. A test laboratory is maintained to try them

out. As fast as they prove advantageous, they are adopted.:
The latest instrument to be acquired is a big, electronically
controlled color-separation camera which is the last word
in photolithographic optics. The plant now uses the most
recently developed densitometric equipment to obtain a
high fidelity of tone and color reproduction. With the
highly skilled staff and specialized equipment it has built
up, Polygraphic’s Vermont plant is now capable of turning
out some of the best offset lithography in the country.

The Future of Offset

Robert Werblow likes to say that the surface has barely
been scratched in photolithography. And the rapidity with
which offset is still growing and new developments are
welling up indicates that there is more than simple pride

or modesty in the statement. “All we need,” he says, “‘are
longer days and more strength.”

New aluminum, stainless steel and multi-metal plates
are now coming in that provide offset lithographic qualities
heretofore unobtainable and press runs in the millions from
a single plate. New inks and coated papers are constantly
advancing to increase offset’s range and adaptability. Photo-
graphic type-setting machines are in development that will
be to offset what the linotype machine was to letterpress,

‘('faHo’wing the rapid setting and composition of type directly
on film. A number of books already have been set up in
this way, and with further development the new machines

will have a revolutionary impact on offset. Much research
is currently being done to improve large web-fed multi-
color offset presses with the object of making the economy
of offset available to the newspaper and magazine industry.

Offset will some day, say its enthusiastic proponents,
take over up to 80 per cent of the printing volume in the
country. Most printing technicians agree that it is destined
some day to dominate the market. By reason of its photo-
chemical nature, offset lithography is the printing process
most amenable to research and development and to the
steady stream of advances pouring out of the chemical
industry. The offset industry itself has taken to organized
research only recently, and while research is still only on a
small scale, it is moving rapidly in the right direction. In
the light of this and of its history, offset lithography and
the Polygraphic Company of America may be said to be
only at the beginning of growth and development.




ONE JOB OF
OFFSET LITHOGRAPHY

-rhe next fifteen pages show pictorially the progress of one printing job through
the major phases of the photolithographic offset process. It 1s a process simple in
outline but infinite in detail. From the reproducing camera, which is the heart of

the process, to the final press run, it requires skill, good taste and craftsmanship.

At work in the composing department







THE JOB ARRIVES

This printing job—a colorful poster for American Export
Lines — arrived one morning at Polygraphic’s Vermont
plantin a job bag. All orders arrive thus from the New York
sales office. The job bag contains the original art work and
copy material, plus a long production order specifying the
size, paper stock, trim and all other data necessary to
satisfy the customer’s requirements.







The film copy is developed under dim red light in the darkroom.

BEFORE THE CAMERAS

The firststage in photolithography is to photograph all copy
to be printed. The ship painting goes to one of the big
cameras (left) where all the color in the subject is broken
down by filters into red, yellow, blue and black. Under
batteries of colored lights which help separate the colors,
the painting is photographed four times, once for each of
the constituent colors. The negatives are then re-shot
through a screen to break up their tones into tiny dots
which will catch the ink.
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An artist works by hand over the tiny dots in
the color negatives to sharpen or shade them.

Areas in the negatives are retouched or masked to

bring values as close as possible to the original art.



ART IMPROVES SCIENCE

The second stage of preparation takes place in the art de-
partment above. Here the photographic transparencies
from the camera department are carefully checked for color
values and minutely worked over by hand where necessary.
The men who do this delicate work must combine a high
degree of artistic skill with technical knowledge.

Art Foreman John Just directs a large force of specialists.
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The finished ship lransparencies are checked on a light table.

THE PIECES COME TOGETHER

All the screened and retouched transparencies now come to-
gether to be placed in master form sheets. This is the
composing department, where all elements of text and
pictures are accurately stripped in as they will appear in the
final printed form. On these tables, the compositors work
with nothing heavier than adhesive tape. The process
eliminates all the complicated lock-up that other methods
of printing require.



IMAGE TO PLATE

In the next to final stage before printing, the transparent
form sheets are imprinted by contact and light exposure on
the surface of thin metal press plates. These zinc, aluminum
or stainless steel plates are first given a finely grained
surface, then coated with a light-sensitive emulsion to take
the overall photographic image. '

The exposed plate is etched 1n an acid bath.

o Y b




A coating of green, light-sensitive photographic emulsion
is applied to the surface of the plate in a “whirler.”






Pots of ink are coded by jobs.

Colors must be blended and thoroughly mixed.

T he mixer tests hus blend against color charts.

S,

INK GIVES THE COLOR

While platés are prepared for the press, the heavy, viscous
inks are weighed out (left) and blended. One of the elements
in the rapid improvement of offset lithography has been
the development of better inks.
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Rollers evenly distribute ink and moisture on the plate.

IT GOES TO PRESS

The light, flexible lithographic plates are curved around
the press cylinders, checked for register and other adjust-
ments. Then, with the push of a button, the presses roll.
The big press on the opposite page is a 50 x 72 two-color
Harris, one of the largest and fastest made. The inked
plate first prints on a blanket roll, which then offsets the
image onto paper.

Printed sheets come off the delivery end of the press.
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A POSTER IN FOUR COLORS

As the vivid poster sheets begin to pile up on the presses,
Lithographic- Superintendent Schoenberg (left) runs a fre-
quent check on their quality, uniformity and trueness to
origiﬁal colors. Offset lithography achieves the illusion of
color reproduction by much the same method as other
printing processes. The color separations shown above,
printed on top of one another, superimpose thousands of
tiny dots of color on paper. These blend themselves in the
human eye to reproduce the original painting—a bright
ship on a blue sea—as seen overleaf.
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CHILDREN'S BOOKS

Offset lithography, with its easy use of color and illustration,
has worked a revolution in the production of high-quality
yet moderately priced children’s books. Polygraphic has
been a lithographer in this field for many years. The titles
range from sober how-to books through stories of adventure
to an amazing series of Christmas “pop-up” books in which
the turning of each page invites the small reader into some
active participation in the text. The little girls on these
pages are reacting to one book’s many surprises. Produc-
tion of these books, with their innumerable tip-ins, fold-
outs and other ingenious arrangements, is a major assembly
operation, requiring a coordinated line of dexterous hands.







Nimble fingers are needed in separating this cut-out floral design.

GREETING CARDS

Polygraphic, since 1945, has built a steady year around
business in the design and production of low-cost greeting
cards, which reaches a peak in the pre-Christmas season.
The greeting card is now an American institution and there
1s more to this gay bit of pasteboard than meets the eye.
The cards, printed in great sheets, involve some of the
highest skills in lithography. They require much hand
work. Lines of deft Vermont women assemble the intricate
ones, adding a butterfly tip-in or inserting a satin puff.
Special machines score and emboss them, sprinkle star
dust and glitter on their designs. On the following two
pages: a sampling of Polygraphic cards.

Some cards require an

assembly line of women workers.



Nearly all cards have fold-ins and appliqués.

Cut-out cards are stacked for removal of waste edges.
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POLYGRAPHIC'S PEOPLE

LEAD A GOOD LIFE
IN A BEAUTIFUL LAND

A company draws its strength from the people who work
for it, and the people in turn draw strength from the land
where they live. Polygraphic is proud of its people and
proud too of the community which is its home and theirs.

Bennington lies in the gently rolling country of south-
western Vermont, close to the corner where that state joins
Massachusetts and New York. Around and above it rise
rugged mountains, green with fir and pine in the summer,
glistening white with snow in the winter. Through it runs
the route to the lovely Green Mountain vacationland of
hunting and fishing, hiking and skiing.

Bennington is rich in history. Here, where the Battle
Monument now stands, the Continental Army kept its
stores against the British drive down the Champlain water-
way from Canada; three miles north of town General John
Stark and his Green Mountain Boys defeated the Redcoats
and the Hessians in 1777. The dead of both sides in that
crucial battle for American independence lie beneath stones
of native marble in the graveyard of the Old First Church,
whose parish was the first in Vermont.

Bennington today is a modern city, the home of numer-
ous small and middle-sized businesses, the center of a rich
dairying country and the site of Bennington College. It is

Arthur F. Robinson, superintendent of the Polygraphic warehouse,
shows his grandson the eight-point buck he shot.

also the home of over 13,000 people, some of them de-
scended from families that fought in the Revolution and
some of them drawn in later years by the opportunities
Bennington offered for good work and good living. In these
people a visitor senses the qualities that seem to spring from
New England’s granite hills—quiet friendship, personal
dignity, a sense of responsibility and a deep respect for the
way they live and the work they do.

Polygraphic and Bennington have gotten on well. To a
city which had a serious economic problem the company
has brought a payroll of over $1,000,000 annually and the
life-blood of a going enterprise. Its officers take a prominent
part in general community drives and activities. Robert
Werblow is chairman of the board of directors of the largest
bank. Two employees of Polygraphic serve on the Board of
Education.

The relationship between the company and its people is
based, as any human relationship must be, on mutual
respect. Polygraphic employees respect the company and its
insistence on maintaining high standards of quality work.
The company in turn respects its employees, both as skilled
workers and as individuals leading the good life which
Bennington affords.






William 7. Kornz'z‘zer', Sr., photographic foreman, and his
youngest son John, talk with Bull Jr., halfback on the Benning-
ton. High School football team, at half time in a night game.

Polygraphic sponsors teams in bowling, basketball and softball.
Here the softball team holds informal practice on a Bennington field.

OUTDOOR SPORTS

Living in the midst of a year-round vacationland, the
people of Bennington love to get outdoors among the
forests and streams. In recognition of this universal urge,
Polygraphic goes so far as to allow time off in the hunting
and fishing seasons, as part of the regular vacation schedule.

But all seasons offer plenty of opportunity for healthy
outdoor recreation.



Jo-Anne Marie Hendee, aged six months, entertains her mother
and her father, George . Hendee, photo composer platemaker.

George Tully, production supervisor, and
his family picnic at Bennington Battlefield.

Verd-Monts Royal Ti, a 14-months-old prize-winning
St. Bernard, is the pride of Douglas Mattison, pressman.






By a covered bridge in Bennington, Henry George Graton, shipping depart-

ment _foreman, imitiates six-year-old Madeline Fean into the joys of fishing.

A SALUTE TO VERMONT

At work and at play the people of the Green Mountain
state display the qualities of character which seem

to spring from a pleasant land with old traditions.

Leaving the Bennington plant, a Polygraphic truck passes the Old First
Church, one of Vermonts historic landmarks. Built by the first parish
in the state, it has been restored to its early Nineteenth Century beauty.
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The color illustrations in this book were entirely produced
from 35 millimeter Kodachromes as shown here above.

This book was prepared for The Polygraphic Company of America by
THORNDIKE, JENSEN & PARTON, INC.
551 Fifth Avenue, New York 17, N. Y.

Editorial Direction: JosepH J. THORNDIKE, JR.
Text: LAWRENCE P. LEssING

Art Direction: IRwIN GLUSKER

Color Photography: GJON MILI AND SUZANNE SzASz






